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Willis Johnson

5209 Desert Sand Pl. NW
Albuquerque, NM 87120
willisbjohnson@hotmail.com – (505)554-5676
Brenda Gantt – (505) 610-2084 or Brenda@cdinm.net
Re:   2010 Race Seasons

Dear Sir of Madam,

My Name is Willis Johnson and I race a Modified race car on the asphalt track at Sandia Motor Speedway in Albuquerque, NM.  I would like to start off by telling you a little about myself, the division I race in, and our race track.  I am a native New Mexican born in Albuquerque, NM.  I served in the United States Navy and received an Honorable Discharge after 10 years of service.  My time in the military took me to many different countries where I represented myself and America in a noble manner.  Currently I am a marketing executive for Robert Half Technology.   My family and I are very dedicated to education as I have a Bachelors of Science in Marketing.  I am proceeding towards an MBA.  I am also dedicated to our community and enjoy many of the events in the local area.  I have grown up in a racing family with my Dad and Mom racing on the local dirt tracks and the asphalt track for over 30 years.  My crew chief is my Dad who has 7 championships as a driver and crew chief for my Mom who is a two time champion and a seasoned veteran who raced Late Models at Sandia.
The Modified division is the top series at Sandia Motor Speedway.  Modifieds have become the calling card of open-wheeled asphalt racing, thrilling legions of new race fans every year. These high-flying, open-wheel stock cars push the limits of power and excitement on short tracks from coast to coast. Racing in front of millions of spectators each year, Modifieds have gained a reputation for fierce competitiveness that is as unique as the car itself.  The division has universal rules and is a sanctioned body of NASCAR allowing the car to race and be seen in many different cities and states.

In the past we have participated in car shows at local business establishments that consisted of dining, children’s activities, fundraiser events, and an entry in the New Mexico State Fair Parade.  During these shows hundreds of people got to see our cars up close and talk with driver and crew.  We sign autographs and hand out complimentary cards that list our sponsors.  This attracts a lot of attention from both children and adults.

Sandia Motor Speedway is the only oval asphalt race track in New Mexico.  It has provided a state-of-the-art entertainment venue for the Albuquerque area and to the entire state of New Mexico.  The track has a seating capacity for 3,000 fans and average attendance is around 1,000 fans during our Saturday night shows.  Surrounded by trees, the facility provides for a safe family environment that includes: Musco lighting, modern public address system, kids playground area, and an abundance of clean restroom facilities.  
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There are millions of racing fans in the United States who attend races each year and support their local track drivers.  Albuquerque has about 535 thousand people with the average age group of 25 to 64.  49% men and 51% women consist in this age group. The “big-spending” consumer group that makes up to 41% of the fan base is 25 to 44 years old.  45% of the race audience reports an annual income of more than $35,000.

Brand Identity

Fans do notice which companies sponsor their favorite team or racecar driver. Recent studies have shown that 65% of fans are more likely to buy a product from a sponsor while other forms of sports sponsorships support generally 20% brand loyalty. This level of brand loyalty is typical of all race fans.

Brand or logo exposure such as that found on billboards, banners, display advertisements and television commercials work because they engage the attention of the person exposed to them. What you experience in seeing a sign is the called power of suggestion. Each time you look at a sign or message, marketing people count an "impression." The next time you see that name on the shelf of your local store, you will get another impression. When you see a magazine add featuring the product, you get another. You may see a sign or message so often that you neglect to register it consciously. You still register it subconsciously. This gives the product a subliminal monopoly on your time and thinking. You will probably buy lots of that product. The cost of creating the sign or message is little compared to the return on the exposure.

One of the most inexpensive ways to develop sign impressions is to sponsor a race team. The racecar and driver's uniform, race car transporter, uniforms, etc., offer you an opportunity to get attention, particularly if the driver is a frequent winner with a great fan base. 

Racing and the racetrack provide a tremendous entertainment value for families and fans.  Race events give fans a chance to associate their personal values with such core values as teamwork, achievement and hard work.  You will benefit from a variety of opportunities to successfully gain a return on your involvement.  The range of marketing goals at the track can consist of increasing brand loyalty, creating awareness and visibility, changing or reinforcing your corporate image, rewarding your sales force, exciting your employees, networking with other teams and sponsor organizations, changing consumer behavior, driving traffic to retail locations or web sites, educating race fans, finding new markets, etc.

Summary

Motor sports sponsorship can be a rewarding way for your company to become involved in your community and increase the standing of the company.  Because of the appeal of racing, sponsoring a car can make a company a major player in the business environment
Sponsorship Information

As a marketing vehicle, auto racing is a proven winner. No sport attracts more sponsorship dollars. Of the estimated $3.2 billion spent on sports sponsorship last year, 32 Percent was directed towards auto racing. Racing is regarded as an exciting, glamorous, unique and effective marketing tool.

Auto racing is the number one and fastest growing spectator sport in the United States with over 80 million fans attending events each year. That's why companies invest in auto racing for sports sponsorship (Source: Bozell, Jacobs, Kenyan and Eckhardt Advertising)

There is no other sport like auto racing that provides you as a sponsor with so many different ways to merchandise and market its racing association. Your role as a sponsor has long been recognized in auto racing as a major and necessary component of the sport.

·        Cars serve as moving billboards for the sponsor's logo. When properly placed on the vehicle, your graphics are highly visible to the fans in the stands.

·        Drivers and team uniforms, along with event and race circuit signage, which carry prominent sponsor identification, gives you additional visibility with fans at the track and also appear in TV coverage and newspaper photos.

·        Drivers support you by wearing brand or corporate apparel at public appearances away from the race event: to further the sponsorship association.

·        Trucks which transport the cars to the racing circuit also serve as traveling billboards for you and your racing association.

·        Products can be showcased at the track through hospitality functions and display exhibits where additional signage and product sampling opportunities are available.

·        Print and electronic media outlets, which set the standard for news coverage, have agreed to mention race sponsors of events and cars in their coverage if those sponsorships are an integral part of the story.

·        This is a much more liberal policy than is followed in other types of sports coverage and in hard news and feature stories.

·        In-store product displays using a racing theme coupled with a driver autograph session and show car display assist in generating additional traffic into retail stores.

What is Sponsorship?

Don't be mistaken about sponsorship. You as the sponsor are the most important element in the team's and driver's successes. You are a key component of the race team, every bit as important as are the guys who turn the wrenches and change the tires. The sponsor provides the operating capital for the team and in return is allowed to use the team's and the driver's prestige, charisma, fan interest and media coverage to its advantage. A company involved in motor sports can get its message across to thousands of potential customer’s, generate good will in the community, and most importantly, increase market share and profits. Pure and simple, sponsorship of a race team is a marketing play, a way to make more money by getting more people to buy products or services.
WILLIS JOHNSON
Racing teams, in general, have two basic types of sponsors:

1) Primary sponsors have the most visible presence. They purchase primary logo placement on the racecar, team equipment, uniforms, etc. They make it a practice of getting the most for their by developing additional promotional and hospitality programs. 

2) Secondary level sponsors purchase secondary status on racecar and team signage. These companies obtain positions on racecars in order to maintain or grow their company image.

Benefits of Sponsorship include:

· Sponsor logo placed prominently on race car
· Sponsor name and logo on drivers and teams uniforms

· P.A announcer mentions your company name

· Your car may appear in television footage 

· Sponsor acknowledgment at winner’s circle ceremonies

· Complimentary card with picture of car, sponsor and driver info

· Car and Driver Appearances at your business location

· Company name mentioned on www.ganttracing.com website

With this sponsorship your company’s name and logo will be prominently displayed on the racecar. The above Benefits of Sponsorship are all included. 

This requires a minimum investment of $ 



. 
 I hope that you will come out to see me compete in this race, see your company advertised on the car, and become a member of the fast-growing family of racing enthusiasts.

I would like to thank you for taking the time to review this proposal and look forward to hearing from you soon.

Sincerely,

Willis Johnson
WILLIS JOHNSON

Birth Place:  Albuquerque, NM

DOB:  04/11/1978

2007 Asphalt Modified

1 Main Event Win

3 Heat Race Wins

7 starts for Regular Season and Winter Series
2008
Asphalt Modified


1 Main Event Win


3 Heat Race Wins

4 Top 5 Finishes


7 Top 10 Finishes

13 Starts

2009
Asphalt Modified Champion

3 Main Event Wins


5 Heat Race Wins


11 top 5 finishes





13 top 10 finishes





13 starts
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Trading Paint An Adventure

COURTESY OF DAN QUAN.COM

Ashley Gantt, center, a rookie in modifieds at Sandia Motor
Speedway, is fifth in points. Ahead of her in the standings are
fiance Garry Richards Il, left, and brother Willis Johnson.

By Toby Smith - Saturday, 20 June 2009 00:08

A couple of weekends ago, Ashley Gantt, driving a modified at Sandia Motor Speedway, hit an oil slick on
the track, spun out and collided with the race car driven by her brother, Willis Johnson, who had also
spun out. Upset, Johnson expressed his feelings to his kid sister. Their cars suffered only cosmetic
damage and the siblings managed to get back in the race and finish, Johnson in fourth place, Gantt in
fifth. The winner of that race was Garry Richards Il. He, happily, avoided the oil spill. He happens to be
Gantt's fiancé.

The world of motor racing in Albuquerque, as the Unsers showed us, can be a family affair. Indeed,
Ashley's mother, Brenda Gantt, has been a driver herself for more than 20 years. Her father, Eddy Gantt,
crew chief for both Ashley and Willis, drove competitively for 30 years. Ashley is clearly the new kid on the
motor block. She started racing seven years ago at age 16, driving a mini-stock in the powder puff, or all-
women's division, at Sandia. She finished second in points, then promptly took a few years off. She
returned last year, racing mini-stocks again, winning the points championship. This year she moved up to
modifieds. "l always wanted to drive modifieds," says Ashley, 23, an office administrator for the Mucci
Law Firm. "They're just faster and cooler. They give you more of an adrenaline rush." A modified is an
open-wheel stock car. It has V-8 power and is lightweight but fast. On the Sandia Speedway, a banked,
half-mile asphalt track, Ashley says modified drivers typically average between 90 and 110 mph. A
modified has 625 horsepower, while a mini-stock has about 100 horsepower. "The difference between
driving a mini-stock and driving a modified," says Ashley, "is like the difference between riding a sheep
and strapping yourself to a bull."

As a rookie, and the only woman in modifieds at Sandia, she is fifth in points. Willis is third in points, while
Richards is the points leader. Though Ashley's brother, 29, is a rival, the two are close. Indeed, their cars
are nearly identical, save for his blue chassis. Her car has a red chassis. "Being this is my first year in
modifieds," Ashley says, "I'm just trying to learn the car and learn the track." There are between nine and
15 modified drivers at Sandia Motor Speedway. Their season runs from April to October, every other
weekend. *Not surprisingly, Ashley met Richards at Sandia, a year ago. She says no problems exist
when the three are behind the wheel. "When we're away from the track or when we're on the track, we
get along fine." Taking in all this, Brenda Gantt says, can be nerve-racking. When she is not watching her
two children and Richards battle it out, Brenda Gantt is racing mini-stocks - "Because when you get the
bug, it's kind of hard to stay out." Ashley keeps improving, says her mom: "She is getting faster. She is
good at maintaining her lane and not driving over her head. Guys are not afraid to run side by side with
her. They know she's not going to do something stupid, which happens with rookies."



http://www.abqjournal.com/sports/live/component/content/article/36-pros-from-the-newspaper/2402-trading-paint-an-adventure.html

http://www.abqjournal.com/cgi-bin/email_reporter.pl?staff=yes&storyid=sports&byline=By%20%20Toby%20Smith




